
Cross out any platforms where it doesn’t make sense to market this contest. Example: your business is giving away 
something your customers would use, but you are not connected with any customers on LinkedIn. Also, cross out 
any platforms that will take too long to set up before the contest starts such as print advertising. 

Star the marketing platforms in your list that have the biggest audiences and/or the platforms you get the most 
engagement on. Example: website = visitors and Facebook Page = Likes. These will be the platforms you spend 
most of your marketing efforts and money on.

List All Your Marketing Platforms
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Find Your best Marketing Platforms
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